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Abstrak 
Tujuan Penelitian, ialah untuk mengetahui strategi programming yang digunakan divisi 
programming program rerun Peppy the Explorer di TransTV dalam meningkatkan rating dan 
share 
Metode Penelitian menggunakan metode penelitian kualitatif, dimana penelitian ini dilakukan 
dengan teknik pengumpulan data primer dan data sekunder untuk mendapatkan jawaban dari 
permasalahan yang dirumuskan. 
Hasil yang Dicapai adalah diketahui bahwa strategi programming yang dilakukan divisi 
programming program rerun Peppy the Explorer dalam meningkatkan rating dan share yakni 
dengam menentukan jam tayang yang tepat dan memilih episode terbaik dari episode yang 
sudah ada. 
Simpulan yang terbentuk adalah terungkapnya strategi programming program rerun Peppy the 
Explorer dalam meningkatkan rating dan share, serta ditemukannya sedikit perbedaan antara 
teori yang digunakan dengan fakta yang ada di lapangan dimana konsep programming 
menyertakan tahapan promosi, sedangkan dilapangan tahapan promosi tidak dilakukan oleh 
divisi programming(IHP) 
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Abstract 
Purpose of Research is to determine the programming strategy were applied by programming 
division of rerun program. The use of programming strategy is to increase the rating and share 
of rerun program of Peppy the Explorer. 
Method of Research is qualitative research which is implemented by collecting primary and 
secondary data technique to get the answer of problem that has been formulated. 
Result Achieved is programming strategy which are implemented by programming division of 
rerun program of Peppy the Explorer on increasing rating and share are by determining the 
exact showtime and by selecting the best episode of the existing episode. 
Conclusion is unfolding programming strategy of rerun program of Peppy the Explorer on 
increasing rating and share, and a slight of difference between the theory that have been used 
and the fact that found, where the programming concept including promotion step, while the fact 
on the ground that found is that the promotion step is not implemented by programming 
division.(IHP) 
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